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Global tourism meltdown to be continued…



Everyone travelling to Norway from abroad, except 

countries/regions in the EEA/Schengen/United Kingdom which 

have a sufficiently low infection rate must go into entry 

quarantine for up to 10 days, unless they are covered by the 

exemption provisions in the COVID-19 Regulations.

More details: https://www.fhi.no/en/op/novel-coronavirus-facts-advice/facts-and-

general-advice/entry-quarantine-travel-covid19/#map-of-nordic-region-europe-with-status-

for-entry-quarantine

Entry quarantine and rules upon arrival 
in Norway – tougher than the rest?

https://www.fhi.no/en/op/novel-coronavirus-facts-advice/facts-and-general-advice/entry-quarantine-travel-covid19/#map-of-nordic-region-europe-with-status-for-entry-quarantine


• In general, a “positive” summer 2021 due to domestic market travelling, but 

regional and sector differences

(Norwegian Hospitality Association – member survey 19 august 2021) https://www.nhoreiseliv.no/tall-og-fakta/tiltak-for-reiselivet-

nodvendig/#part1

Tourism industry summer 2021 – Norway

https://www.nhoreiseliv.no/tall-og-fakta/tiltak-for-reiselivet-nodvendig/#part1
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• Tourist and hospitality businesses struggled to get necessary skilled staff and seasonal 

workers from abroad

Affected by entry refusal



• Autumn looks tough due to the 

international market and event & 

conference market are far from 

normal

• Svalbard, Vestland, Oslo, Troms and 

Finnmark and Nordland will be 

particularly affected by lower 

booking numbers in the future

The lack of international visitors and conference market 
ongoing 



• Three out of ten tourism companies say they 

have laid off employees, the lowest number 

since the pandemic started

• Lowest proportion of layoffs in the car rental 

and camping industry

• Most layoffs in nightlife and restaurant sector, 

followed by the hotel industry, adventure and 

culture sector

Less layoffs



Stable fear of bankruptcy prevails across Norway

24 percent of tourism companies fear 

bankruptcy as a result of the corona 

crisis

Among car rentals and camping, the fear 

of bankruptcy is lowest

In the nightlife and experience and 

culture industry it is the highest



• 50% of tourism companies; need to adjust to a possible different demand behaviour

when the corona pandemic is over

• Businesses need to adapt to new domestic markets, and to adapt to other 

products/services/concept

• Especially DMC (82%) camping (71%) and accommodation establishments (69%) see 

an increased need to adapt to new domestic markets

• Among the tourism companies, adventure, experience and culture companies (73 per 

cent) and the nightlife industry (68 per cent) see the greatest need to adapt to new 

products / services.

The need for change management, reshaping and 
adjusting



• In the past year, four out of ten companies have entered into collaborations with other tourism 
companies to strengthen the concept towards new market

• Especially accommodation, experience and cultural companies have increased cooperation in the 
corona

Future markets: Focuses on Norway, the Nordic countries and Europe

• 78 percent of the companies will aim at the Norwegian market

• 49 percent of those surveyed will aim at the Nordic/European market

• 8 percent will aim at the North America market

• 5 percent will aim at the Asian market

Trends: Cooperation and local markets



Buzzwords post-corona:

Sustainable political ideology

Sustainable tourism managment

Sustainable marketing

Sustainble consumption behavourism

Sustainable mobility

Sustainable collaboration

Sustainable socio-economy
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